sites. The paper aims to extend the knowledge about the pragmatics of creolized texts in business discourse.
Introduction
In the last few years there has been an is rather high" (Beresin, 2003, 162) . It is obvious that "the image escalation" does not only mean an absolutely new process of oral communication development, but it also meets the essential needs of the modern society (Kamenskaya, 2002) .
Therefore, "understanding of the fact, that the modern global world "is focused on the visual way of delivering information resulted in the necessity of singling out the notion of visuality in the context of modern linguistic science" (Zenkova, 2001) . (Anisimova, 2003; Boiko, 2006; Bolshuyanova, 1986; Gavrilov, 2006; Lasareva, Gorina, 2003; Chudakova, 2005, etc.) .
Problem statement
Growing interest in studying the language in the sphere of its functionality -in interpersonal and mass communication -is generated both Besides, visually perceived data, from the point of view of many scientists, causes more trust of the addressee: "What we see is quicker and easier perceived and causes less apprehension" (Vojtasek, 1981, 190) .
Another aspect which is of vital importance when we speak about creolization is description of its paralinguistic means. This problem is widely studied by linguists with the primary focus on such paralinguistic tools of text formation as the colour and font, used in the text. Many scientists emphasize the symbolic function of the color, its ability to express abstract notions (Anisimova, 2003; Baskakov, 1967; Kondakov, 1990; Mironova, 1984; Padham, 1978) . They claim that the colour is one of the most important 
Methodology
Creolized text analysis requires a complex approach, including investigation of verbal and non-verbal components, both separately and in their interaction.
The theoretical and methodological framework of the paper applies a complex approach, combining various research techniques.
The key approach in the current study is structuralfunctional method, which is completed by a number of methodological approaches: system approach, communicative approach, discursivestylistic analysis, semantic analysis, the method of content-analysis. Let us give insights into each approach separately.
In frames of structural-functional approach a creolized text is viewed as a system, possessing a single structure, an integral unity of its verbal and non-verbal components functionality. Thanks to this technique it is possible to review each component separately, defining its specificity and along with this to track the processes of the components interaction. The method is highly productive also due to the opportunity to combine empirical observations with the theory of text and its function; therefore, it allows singling out certain regularities typical of creolized texts in the investigated material.
The necessity to justify theoretical statements using much empirical material required applying explore, save, discover, get paid, get rewarded, learn, see, etc. They are all aimed at calling the potential customer to choose only their product. "You can achieve the American Dream of Homeownership" (www.eastwestbank.com) It is necessary to mention, that on the whole, all non-verbal senses are transparent and easily understandable thanks to some additional details present in the image. For example:
• a picture of man and woman at a computer illustrates the online trading service (computer is an emphasizing detail).
• a woman near an ATM machine -no fees for using the company ATMs.
• a woman talking over the phone - In some analyzed texts it is possible to speak about a combination of aims for using the visual elements in frames of the same site. To conclude, the issue of studying creolized texts in business discourse needs further multidirectional investigation. The areas of future analysis can lie within investigating the arsenal of stylistic means used to create a stylistic value of creolized texts in business discourse.
